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Introduction 

I have training in the Art Market and also in Philosophy. When you study 

Philosophy and you have worked in the press, you know that being “neutral” is 

impossible. Being “neutral” implies getting rid of who you are, your context, 

your thoughts, your ideology and even your language. However, despite the 

impossibility of being “neutral,” there is something that distinguishes a good 

philosopher, a good journalist, or a good academic: honesty. 

Consequently, I would like to start this book by being honest with both the 

readers and the contributors who have decided to publish their texts in this 

book. 

When I originally thought about this book, I had a different conception in my 

head. My initial idea was to prepare a volume based on a libertarian analysis of 

the current context of the art market. This ideological approach, centered on 

that specific focus, should have been done from the perspective of Economics, 

Philosophy, Sociology and any other discipline of interest. 

Logically, I presented my idea to a couple of people within the academy for 

whom I have not only great professional respect, but also personal admiration. 

One of them said to me: “Okay, go for it, but be careful, sometimes coordinating 

academics can be like herding cats.” Far from it, the initial idea was very well 

accepted but above all, I discovered the high level of proposals from people 

who had common interests with mine: the relationship between art and 

money. The mutual recognition of these common interests greatly facilitated 

the entire process. 

It is completely true that, in some cases, the contributors of this book may not 

share my ideology, perspective or opinions, but the scientific rigor and the 

solidity of their work made me remember two things. Firstly, that coordinating 

a book like this is a great honor and, above all, a great responsibility. Secondly, 

that nothing is more libertarian than allowing people to express themselves 

without limiting their ideas to a specific line of thought. Through their diverse 

work with a common background idea—that of art and money—the 

contributors of this book have reminded me what libertarianism is and, at the 

same time, taught me a lot from that relation, each of them from their line of 

specialization. I have already learned many things while preparing this book, 

and I hope that its readers will also do so through reading it. 

Thus, this book consists of 7 chapters that, from an economic, historical, 

cultural or political perspective, for example, somehow reflect that relationship 

between art and money. 



xii   Introduction 

 
In fact, the title of this book is also intended to be an honest title far from 

bombastic phrases and empty meanings. And from honesty, the chosen one is 

made up of three words, a preposition and a coordinating conjunction: Topics 

on Art and Money.  

A coordinating conjunction, not a subordinating one, since this book does 

not intend to express a hierarchical order. As all words are united by a 

coordinating conjunction, this book intends to connect them. “And” connects; 

“or” divides. In turn, this book does not pretend to present only some ways in 

which art and money are linked, but between academics from different fields 

and geographical areas as well.  

It is completely true that even nowadays some people still deny the existence 

of that relationship. It is not that they consider it appropriate or not, fair or not, 

desirable or not; it is simply that they deny such a connection. This position 

seems unrealistic. Since ancient times, thinkers such as Aristotle defended that 

money was a conventional common measure that refers to everything and with 

which everything is measured. Art is a part of the whole that we are, as humans 

and society. This money is what allows for the allocation of resources within 

human communities, and therefore, in every human community with 

something named art, art and money connect in one way or another. 

In fact—and if I may use a literary reference—there is a beautiful text written 

by Leonard E. Read called “I, pencil.” In that short text, a simple pencil explains 

the complexity of its creation and how no one in the whole world knows 

completely how to make him; how human interconnections are key, from the 

beginning to the end, to its creation, sale, and use. Money would be the 

fundamental element in the coordination of all the people who, without 

knowing each other, are involved in the creation of this pencil. Something as 

basic as a pencil needs an element as human as money is. The artist needs a 

pencil to draw, to create or to sketch. The curator needs to write his explanation 

for an exhibition and, the critic, for his assessment. How could we reject the 

relationship between art and money? We simply cannot, even in the most basic 

level of ideas. We can differ, however, in how we see it, we value it, or we apply 

it, and this book is an honest way to present some of them.



 

 

 

 

 

PAGES MISSING 

 FROM THIS FREE SAMPLE 



 

About the Authors 

Kevin Xiong 

Kevin Xiong is a growth strategist, management consultant, and multimedia 

artist. Kevin currently leads growth at Truveta, a healthcare technology 

company with a mission to save lives with data. Prior to Truveta, he advised 

Fortune 500 leaders on growth strategy, performance improvement, customer 

experience, and organizational design at McKinsey & Company, a management 

consulting firm. Kevin serves as a Board member of several non-profits, 

including the Charity of Edward Hopkins, wayOUT Bay Area, and Breakthrough 

Greater Boston. His former experiences include Artsy and J.P. Morgan. 

Kevin graduated magna cum laude from Harvard College with a Bachelor of 

Arts in Economics and a secondary in the Mathematical Sciences and was a John 

Eliot Scholar at the University of Cambridge, where he earned a Master of 

Philosophy in Asian and Middle Eastern Studies with a dissertation on Beijing's 

798 Art Zone. He is also a practitioner of the arts, as an award-winning painter, 

singer-songwriter, and producer. You can view his work at www.kevinxiong.com. 

 

Marek Prokůpek 

Marek Prokůpek is Assistant Professor of Arts Management, Cultural 

Economics, and Art Markets at the Prague University of Economics and 

Business. From 2018 to 2020, he was a Postdoctoral Fellow at the LabEx ICCA 

(Industries culturelles et création artistique) in Paris. Marek's research interests 

are primarily in the areas of museum fundraising and philanthropy and its 

ethical aspects and dilemmas, arts finance, performance measurement and 

innovative business models of arts and cultural organizations. In addition, he 

focuses on the issue of museum observatories and statistics. Dr. Prokůpek has 

held the position of visiting professor at the KEDGE Business School in Paris 

and Bordeaux, where he has lectured on the finances of arts and culture and 

the art market. As part of his doctoral degree in Arts Management, successfully 

completed in March 2017, he conducted research on the performance 

measurement of public art museums. He spent part of his doctoral studies in 

Paris at the Université Paris III Sorbonne-Nouvelle as visiting researcher in the 

Department of Médiation Culturelle. 

 

 

 



158   About the Authors  

Irini Liakopoulou 

Irini Liakopoulou currently works as Professor of Finance at the State 

Oklahoma University, and she is part-time Professor of Macroeconomics at the 

Union College-NY. She has also worked in several European universities in the 

past and published various books, mainly in the fields of macroeconomics, 

European economics and public economics. 

 

Vladan Kuzmanovic 

Vladan Kuzmanovic is an academic economist, theoretician, avant-garde artist 

and polymath. He is a member of the New York Marketing Association, The 

Association of Strategic Marketing, The American Communication Association, 

and The Society for the Study of the History of Analytical Philosophy, among 

others. His research fields are Marketing, Behavior Science, Consumer 

Behavior, Management, Advertising, Economic Theory, Environmental 

Management, with a special interest in Conceptual Marketing and Applied 

Behavior. 

 

Gladys Pierpauli 

Gladys Pierpauli has an MA in Sociology of Culture (ABD), National University 

of San Martín (UNSAM), Argentina. She is a professor of television studies at 

Instituto Superior de Ensenanza Radiofonica (ISER), Argentina. Pierpauli is 

also a journalist and media consultant and part of Argentina’s National Public 

Radio (Radio Nacional Argentina). She has published on global cultural topics 

in books: “Heterotopia and Globalisation in the Twenty-First Century” 

(Routledge) and journals: “Argentine Film Representation of Chinese(ness)” 

(Glocalism). 

 

Mariano Turzi 

Mariano Turzi has a Ph.D. in International Studies from the School of Advanced 

International Studies (SAIS), Johns Hopkins University. He is a professor at 

UCEMA and the Austral University. He has co-written a book on China 

(Palgrave) and several journal articles (Yale Journal of International Affairs, 

Journal of Latin American Studies of the Chinese Academy of Social Sciences). 

 

Aritra De 

Aritra De is currently a Ph.D. candidate and a Teaching Assistant in the 

Department of History at Texas Tech University. He completed his master's and 

bachelor's degree from Jadavpur University, India. He is doing his research on 



About the Authors  159 

 
the impact of the Cold War on the Socio-Political and Cultural Sphere of West 

Bengal. 

Nat Hardy 

Nat Hardy is the Founding Dean of Arts and Humanities and the Sara Jane 

Johnson Scholar at Stephens College in Columbia, Missouri. Nat has over 

twenty years' experience in supporting higher education through his current 

role as Dean of Arts and Humanities, and former roles as Associate Dean of Arts, 

Sciences & Professional Studies, Director of Graduate Studies, Director of the 

Honors Program, Director of Online Education, Chair of the Department of 

Liberal Arts, and as a full professor of Literature, Creative Writing, and 

Humanities. Nat possesses a record of Humanities research and service with 

substantial publications, creative works and presentations in professional 

venues. He also has editorial experience with arts and literature journals and 

has served on the mastheads of The New Delta Review, Nimrod: International 

Journal of Prose and Poetry, The Exquisite Corpse, the Cimarron Review and 

New Writing: International Journal for Theory and Practice of Creative Writing. 

Nat holds a Ph.D. in the Early Modern Literature of Illness and Disease 

(University of Alberta), an M.Ed. in Higher Education Administration (Georgia 

Southern University), an M.F.A. in Creative Writing (Louisiana State University), 

an M.A. in Restoration Utopian Literature (McMaster University) and a B.A. in 

Literature and Philosophy (University of Alberta). 

To date, Nat has held teaching and administrative positions at the Stephens 

College, the College of Saint Mary, Savannah State University, Rogers State 

University, Oklahoma State University, Louisiana State University, the 

University of Alberta and McMaster University, and has earned numerous 

awards for his teaching and service. Most recently, he was elected a Fellow of 

the Royal Society of Arts (RSA) in London, England, and currently serves on the 

Board of Directors of the Missouri Humanities Council. He also is the proud 

father of his eleven-year-old daughter, Madeline Hardy.





 

Index

A 

aesthetics 87, 99 

anamodernism 85, 86 

auction 2-7, 10, 11, 13, 14, 15, 17, 

21-25, 27-31, 36-39, 42, 43, 45, 

46, 47, 94, 96, 97, 109 

B 

Bengal 118-132 

C 

culture 36, 37, 39, 42, 44, 45, 46, 52, 

60, 69, 72, 74, 80-83, 99, 100, 

105, 106, 107, 113, 114, 121, 132  

commodity 37, 80, 90, 92,125, 126 

contemporary art 2, 38, 41-44, 86, 

87, 93, 94, 97 

China 4, 45, 107-113, 115 

E 

evolution 37 

F 

famine 118-132 

G 

goods 43, 44, 51-56, 58, 59, 60, 65, 

66, 67, 69-72, 82, 94, 107, 108, 

109, 123 

government 39, 68, 74, 107, 111-

114, 118, 120, 121, 127, 129, 131, 

141, 143  

H 

history 2, 7, 38, 82, 83, 94, 119, 138, 

143, 145 

I 

India 45, 108, 118-121, 124, 128, 

131 

J 

job market 56 

L 

literature 2, 5, 59, 85, 106, 113, 119, 

120, 159 

M 

marketing 2, 23, 80-84, 90, 91, 92, 

97, 99, 100, 107, 123, 126, 127, 

130, 148 

modernity 86, 87, 88, 98, 99 

money xi, xii, 2, 37, 42, 43, 59, 82, 

94, 97, 125, 126, 130 

museum/s 6, 36, 38-43, 45, 46, 74, 

97 

 



162   Index  

N 

neoliberalism 36, 40, 41, 46, 47 

node/s 8, 9, 10, 15, 31 

P 

perfect competition 53, 55 

propaganda 74, 129, 136-139, 141, 

144, 145, 146, 148, 150, 151 

R 

revolution 120, 147 

S 

standardization 44, 47  

T 

trade 36, 37, 46, 53, 107, 108, 109, 

110 

Trump 136-151 

U 

UNESCO 107, 108 

 


